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“The Joint Mestings Industry Council (JMC) recently
announced the winner of the 2011 JWIC Profile and Povier
Award as Eduardo Chaillo, executive director mesting industry
with the Mexico Tourism Board.

The award was made at the European Incentive Business
Travel and Meetings show in Barcelona in recognition of
Chaills work in carrying out 2 comprehensive econormic impact assessment
for the Mexican meetings industry and demonstrating the high values and
employment associated with these events in is country.

Ve are icreasingy realisingthe importance of rigorous measurement o the

A/ benefits associated with meetings and conventions in order to document this
in 2 form that vl be convincing o government decision makers,” said JAIC

EWITZEREEN presdent Phiippe Fournier. The irk and enerey that vas fnested by Mr

Chaillo demonstrates a lovel of commitment to the industry and to his country
that should be an inspiration to us all.”
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‘The study, which was carried out under the auspices of the Federal Ministry of
Tourism, through the CESTUR (Centre for Higher Studies in Tourism)
established a point of reference for measuring the economic revenue
generated from congresses, conventions, incentive groups and trade shovs,
estimated market size by event type, origin and spending. It also generated a
‘model to estimate the direct economic contribution generated by meetings
held n Mexico.

‘Among the findings were that the 197,400 meetings held in Mexico in 2010
involved 23 million participants and 24.2 million overnight guest stays,
representing 13% of the total travel and tourism demand. This generated
direct spending of USS18, 120 millon into the national economy, of which 43%
vias spent on tourism, vith the balance attributed to other sectors of the
‘economy, meaning that the impacts went far beyond the hospitality-related
areas traditionally associated with meetings and conventions.

"Studies such as these demonstrate the broad scope of economic impacts
resuting from the mestins industry, and go 2 long viay to broadening
erceptions of the value v bring to the overall economy’, said Fournier.

“The JWC Power and Profile Award vias established by the Council a5 a way of
recognising individuals who have made significant contributions to advancing
the awareness and influence of the meetings industry in thei respective
communities.




