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lmproving IMEX performance
with Meetings Mindset toolbox

Germany meetings chiefs make

Prepare. Perform. Produce.

Meetings Mindset believes delegate performance lies at the
heart of great rneetings and events, and the key to improving

meeting ROI is to focus on the practical, physical and mental

performance of the meeting participant. This year IMEX

has teamed up with Meetings Mindset to provide IMEX

participants with a whole host of additional services and
opportunities to help ma-rimise their show experience.

IMEX is proud to be the first show an)'where in the world
to provide participants exclusive access to the Meetings

Mindset Online Performance Cenrer. Since the beginning
ofApril registered visitors, exhibitors and hosted buyers have
been logging into tl.re web-based platform through the IMEX

website to set specific and r-neasur:rble goals for the show, and
receive a persor-ralised toolbox oF tips ar-rd advice on how to
prepare mentally, physically rrncl practically. After the show,
the Center will help them assess their results.

Jon Bradshaw, business developn-rer-rt director, IMEX Group
and founder and CEO of Meetir.rgs Mindset, said: "Having

launched the brand at IMEX 2010, we are deliehted to have

exhibition. There will be nutritional information available at
each lood outlet or-r the show floor.

Bradshaw will also be presenting a session entitled 
'Are 

you
in the Meetings Mindset?' in the Professional Development

and Innovation Pavilior-r tomorrow at 14:30. This will be

an interactive, humorous and powerfi:l session with links to

the foundation of practical, mental and physical meetings

performance.
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